
•

Phase 2 substantially complete; Phase 3 “Portfolio Expansion” progressing well

3 Pillar Brand Strategy 

Exclusive and rare Special products 
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Capturing all luxury clusters through targeted product portfolio strategy
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Sustainable Luxury

Business

Continuing growth in wholesales led by 
strength in APAC and the Americas

Continuing to execute the Second Century Plan

Deliveries of DBS Superleggera Volante in 
Q3 2019 and Vantage AMR in Q4 

Specials continue to be in high demand; 
Work underway on DBZ Centenary Collection

DBX development on schedule; First 
production trial commenced on 15 April 

St Athan development on track in line with 
start of DBX production in Q2 2020

Ongoing investment to support product 
expansion and brand awareness globally



On track for DBX global launch in December, and start of production in H1 2020

Carefully crafted Special-editions continue to resonate strongly with customers

On track with overall plans, FY 19 results expected in line with current consensus1
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Further building blocks for product expansion: core and Specials

M1 Physical Testing & Validation 
1PT Physical Validation 

Q1 Q2 Q3 Q4 Q1 Q2

SOP1PT Build 2PT Build 3PT

2019 2020

DBX 
Progress

• Ongoing physical testing of M1 prototype in multiple locations

• First production trial (1PT) vehicles commenced on 15 April, as planned 

• Extremely encouraging responses from initial customer clinics

St Athan
Update

• Test track installation complete; Car tubs running through the paint shop

• New access road, funded by the Welsh Government, in progress

• >200 employees on-site, 90 re-located after 2 years training at Gaydon 

(1) Consensus reflects analyst expectations received between 28 Feb and 30 Apr 2019; (2) Normalised adjusted diluted EPS, based on the number of shares in issue since IPO

2019 H2 major driver of profitability; seasonality of wholesales, planned lower fixed costs and weighting of Specials in Q4

Lagonda All-

Terrain Concept

Vanquish Vision 

Concept

AM-RB 003 Design 
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Alternative Performance Measures 

Contacts details and financial calendar 

Aston Martin Lagonda Investor Relations Team

Charlotte Cowley, Director of Investor Relations

Tel: +44 (0)7771 976764

Email: charlotte.cowley@astonmartin.com 

Disclaimer

All metrics and commentary in this document exclude adjusting items unless stated otherwise. Certain financial data within this 
document have been rounded. In the reporting of financial information, the Directors have adopted various Alternative 
Performance Measures ("APMs"), previously called 'Non GAAP measures'. The key APMs that the Group focuses on are as follows:

• Adjusted operating profit (EBIT) is results from operating activities before adjusting operating items; 

• Adjusted EBITDA further removes depreciation, loss/ (profit) on disposal of fixed assets and amortisation from adjusted 
operating profit; 

• Adjusted EBT is the (loss) / profit before income tax and adjusting items; 

• Adjusted EPS is (loss) / profit after income tax before adjusting items, divided by the weighted average number of ordinary 
shares in issue during the reporting period; 

• Net Debt is current and non-current borrowings less cash and cash equivalents;

• Adjusted leverage is the ratio of Net Debt, adjusted for Preference Shares, to last 12 months (LTM) adjusted EBITDA

This document has been prepared by Aston Martin Lagonda Global Holdings plc (“AML”) based on the first quarter 2019 results 
and information available as at Wednesday, May 15, 2019. This document is for informational purposes only does not constitute
an offer to sell or the solicitation of an offer to buy AML securities. Furthermore, this document does not constitute a 
recommendation to sell or buy AML securities.

No representations or warranties, express or implied, are made as to, and no reliance should be placed on, the accuracy, fairness 
or completeness of the information presented or contained in this document. This document contains certain forward-looking 
statements, which are based on current assumptions and estimates by the management of AML. Past performance cannot be 
relied upon as a guide to future performance and should not be taken as a redocument that trends or activities underlying past 
performance will continue in the future. Such statements are subject to numerous risks and uncertainties that could cause actual
results to differ materially from any expected future results in forward-looking statements. These risks may include, for example, 
changes in the global economic situation, and changes affecting individual markets and exchange rates. AML provides no 
guarantee that future development and future results actually achieved will correspond to the forward-looking statements 
included here and accepts no liability if they should fail to do so. We undertake no obligation to update these forward-looking 
statements, which speak only as at the date of this document and will not publicly release any revisions that may be made to 
these forward-looking statements, which may result from events or circumstances arising after the date of this presentation. This 
document is confidential and is being delivered to selected recipients only. It may not be reproduced (in whole or in part), 
distributed or transmitted to any other person. By attending the meeting at which this document is being given, you will be 
deemed to have represented, warranted and undertaken that you have read and agree to comply with the contents of this 
notice.

Alice Walker, Senior Manager, Investor Relations

Tel: +44 (0)7734 780716

Email: alice.walker@astonmartin.com

2019 Annual General Meeting

Tuesday, 25 June 2019

H1 2019 Results 

Wednesday, 31 July 2019

Financial Calendar

www.astonmartinlagonda.com/investors


